
MALABAR JEWELLERY

CASE STUDIES



❑ Objective: To increase the sales of Wedding jewelry

❑ Targeting: Potential brides, Age 24-32, Female targeting.

❑ Geography: Pan India

❑ Websites: Shopping ,Beauty& Fitness & Coupon Websites.

❑ Property: Standard Banner over regional websites

Impressions Delivered: 47Mn+

CTR Achieved: 0.6%
OUTCOME



MALABAR JEWELLERY: TAMIL SAMAYAN



MALABAR JEWELLERY: SUVARNA NEWS



MALABAR JEWELLERY: ONE INDIA



MALABAR JEWELLERY: EENADU NET




